
r e c o m m e n d a t i o n

Tomás Gil López has studied the influence of the edge 
zone along buildings in a Ph.D. study in Madrid 2001.  
Based on the study he has given the following advise  
on facade design. Introduce:
•	 Doors every 7-9 metres
•	 Glass surfaces on about 63% of facade lenght
•	 Niches and openings that extend facade length by 

30%
•	 Edge zone (for stopping and activities) between 0.7 

and 2.0 metres wide to prevent stationary people 
from impeding other pedestrian traffic

a new frontage and signage culture

Develop a program for upgrading the quality 
of frontages and signage. 

There are many ways to improve the frontage and signage 
culture in the Wharf. Most signage policies are restrictive 
as they normally give guidance about what good signage 
is, by defining the limitations for what an owner can do, or 
otherwise you will be punished for not following the rules. But 
a strategy could also be to illustrate what a good frontages 
and signages could be by showing fine examples, and 
reward the good examples. Give e.g. a prize with a plaque 
or diploma to the 3 best improved facades every year in the 
street. This will make the owners proud and it will show the 
way for the remaining shopkeepers and building owners. It 
can also be efficient to proactively give advice on facade and 
signage questions, by simply having a person to counsel 
shopkeepers before any changes are being made. 

Wayfinding guidance with clear maps.
Vancouver, Canada

Limit the number and size of obstacles an the 
sidewalks. Create amble walkable space. 

•	 Create an ‘active edge’ policy
•	 Create guidelines for signage and frontages with good 

examples to support attractive, open, transparent 
facades

•	 The facade policy should address how long facades 
can be divided into smaller sections to ensure active 
frontages

•	 Introduce annual prizes to the best new and renovated 
shopfronts and frontages

•	 Introduce a proactive ‘facade counsellor’ to give advice 
on quality facade design

•	 Establish dedicated zones on sidewalks for location of 
shop displays to keep walking space clear

Frontage Guidelines

After upgrade

Closed frontages has 
converted into active 
and transparent ones. 
Melbourne, Australia

Melbourne has developed an active edge policy, where 
groundfloor facades must be open and transparent along 
the streets. From 1993 to 2004 a significant number of 
facades have been changed from low to high quality. 
Individual shops as well as downtown shopping centres 
have opened their facades towards the streets and the 
quality of walking by has been improved dramatically.

create active policies

Before upgrade
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r e c o m m e n d a t i o n s

the ‘water park’

the ‘passages’
the ‘pockets’

the ‘industrial’ habour

New passages along Jefferson 
Street invite people to investigate 
the ‘hidden’ waterfront.

Public benches along the 
street invite passers by to take 
a pause and enjoy the view.

Pocket spaces with cafés 
create quiet retreats.Sensous and poetic lighting 

along the water’s edge.

Exploit the working fishing habour - create 
a Fish Market and places to eat outside 
close to the water.

public and active

a worldclass waterfront

the ‘lagoon’
Invite people to enjoy the special origin 
atmosphere and to walk and sit close to 
the water on new foot bridges and lower 
level decks. 

More invitations and facilities to support recreational 
and physical activities such as a public bath, spaces 
for beach volley, basket ball, ‘on-land’ surfing, fitness 
& workout trail, childrens playground and out door 
café at the Museum. Here can larger events like 
concerts, open air movie festivals etc. take place.
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r e c o m m e n d a t i o n

the ‘market’

the ‘promenade’

the ‘watersquare’

the ‘city beach’

A green gate marks the entrance to Fisherman’s Wharf.
An open green area connects to the Bay and invite to 
more soft recreational activities.

A new landmark - use the Bay 
as an exibition space for public 
art.

An urban park with hard surfaces, ramps 
for skaters invite to physical activities.

Open active frontages facing the 
Bay on the outside of Pier 39 invite 
people to linger and take a stroll.

Enjoy the skyline of
San Francisco from the piers.

A Farmers Market square with 
restaurants and outdoor serving.

Jefferson Street as a single surface street with 
wide zones for walking, public benches and outdoor 
cafés. Slow driving and non-noisy or non-fuming 
vehicles and bicyclists move along in the middel.

Stairs allow close contact to the water. 
Waterfeatures activate the square. In the winter it 
can turn in to a temporary iceskate rink.

Sand and deck chairs.

the ‘green welcome’

the ‘urban park’

pier 39
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